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ABSTRAK 
Konsep Employer Branding memang belum populer di kalangan public relation 
officer Indonesia. Namun, permasalahan tenaga kerja Indonesia terkait war for 
talent atau kompetisi mendapatkan tenaga kerja profesional sesuai kualifikasi 
antar perusahaan di Indonesia telah nyata terlihat. Sebagai perusahaan nomor 1 
oleh majalah Fortune kategori 100 Best Companies to Work For 2007, Google 
telah menjadi perusahaan yang telah sukses membangun dan mempertahankan 
employer brand ‘Don’t be evil’-nya melalui fitur “Life at Google”. Penelitian ini 
menggunakan metode kualitatif dengan tujuan mengetahui pandangan mahasiswa 
Universitas Bakrie terhadap fitur “Life at Google” sebagai bentuk employer 
branding Google Inc. dalam mempertahankan reputasi the most wanted company. 
Penelitian ini membuktikan bahwa fitur “Life at Google” memberikan peneguhan 
atau reinforcement kepada mahasiswa Universitas Bakrie atas kognisi dan afeksi 
yang baik (positif) dan mendukung pandangan reputasi Google sebagai the most 
wanted company.  
Kata kunci : Employer branding, brand equity, brand association, company 
reputation, website.  
 
 
  
PERSPECTIVE OF BAKRIE UNIVERSITY STUDENT ON "LIFE AT 
GOOGLE" FEATURE AS EMPLOYER BRANDING GOOGLE INC. IN 
MAINTAINING THE MOST WANTED COMPANY REPUTATION 
Pera Malinda Sihite 
ABSTRACT 
Employer Branding concept is not popular yet among the public relations officer 
in Indonesia. However, Indonesian labor issue related to war for talent or 
competition to get qualified professional workforce among companies in 
Indonesia has been real. As the first company by Fortune magazine in 100 Best 
Companies to Work For 2007 category, Google has successfully built and 
maintained its “Don’t be evil” employer brand through "Life at Google" feature. 
This qualitative research aims to identify the perspective of Bakrie University 
students on "Life at Google" feature as employer branding Google Inc. in 
maintaining the reputation of the most wanted company. This study proves that 
"Life at Google" feature provide reinforcement to Bakrie University student for 
their good (positive) cognitive and affective and support the views of Google's 
reputation as the most wanted company.  
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reputation, website.  
 
